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Executive Summary 
 

 Between 8
th
 January and 11

th
 February 2009, 170 of do-it.org.ukôs partners completed YouthNetôs partner 

survey (a response rate of 31%). 

 More than half the respondents (55%) were from a Volunteer Centre. Those from a different organisation 

were most likely to be from a Council for Voluntary Service (15%), national charities (14%) and regional 

charities (4%). 

 More than eight in ten (84%) of respondents were from organisations that used V-Base.  

 Eight in ten (81%) of V-Base users agreed that V-Base helped their organisation to achieve its objectives 

and 75% agreed that ólife would be difficult without V-Baseô.  

 For the vast majority of V-Base users, tasks associated with managing volunteering opportunities and 

organisations were made easier by V-Base (96% and 85% respectively). However, 21% of V-Base users 

described V-Base as not a useful tool for managing volunteers. 

 Two thirds (66%) of V-Base users receiving do-it.org.uk volunteering applications spent no more than one 

day a week processing these applications and enquiries. 

 Taking all aspects of V-Base into account, almost nine in ten (86%) of V-Base users said they were either 

very (24%) or fairly (62%) satisfied with the product. 

 A quarter (24%) of respondents were from organisations that post opportunities directly online using V-

Base Recruiter.  

 Three quarters (73%) of V-Base Recruiter users felt that the product helped them to achieve their 

objectives, but 27% felt that the product ócan be confusingô. 

 A third (34%) of V-Base Recruiter users said that they spent no more than one hour a week processing 

do-it.org.uk applications and enquiries. 

 Three quarters (76%) of V-Base Recruiter users said that they were either very (12%) or fairly (63%) 

satisfied with the product. 

 Only one in twenty (5%) of respondents were from organisations that have volunteering opportunities fed 

to their website via a syndication feed. This equates to nine respondents and therefore results were 

presented numerically rather than statistically. 

 The results indicate that the survey respondents were not personally involved in the process of obtaining a 

syndication feed, as only three were able to state how they found the process. 

 Almost four in ten (36%) respondents were aware of do-it.org.ukôs óalerting serviceô and 26% noticed there 

had been an increased interest in opportunities since the service was launched. 

 Nine in ten (89%) respondents who upload opportunities were aware of vinspired.com but only 69% were 

aware that the opportunities they upload would be visible on the website. 

 Knowledge of vinspired.com and its impact on volunteering was limited and 60% of respondents agreed 

that not enough people are aware of vinspired.com. 
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 30% of respondents who had heard of vinspired.com agreed that the website had improved the perception 

of volunteering amongst young people and 45% agreed that it brings more young people into volunteering. 

 41% of respondents who had heard of vinspired.com felt unable to comment on the usability of the website 

however 32% agreed that óvinspired.com is easy to use for young peopleô. 

 97% of respondents who had had a form of contact with the do-it.org.uk team described the contact as 

either very helpful (51%) or fairly helpful (46%). 

 Eight in ten (81%) respondents had received technical support from the do-it.org.uk team and 63% 

described the support they had received as excellent (23%) or very good (39%). 86% were satisfied with 

the time it took for their query to be resolved. 

 90% of respondents who had received face-to-face training from the do-it.org.uk team said the training 

they had received was either very (35%) or fairly (55%) useful. 

 37% of respondents had visited the Partner section of do-it.org.uk and 82% of those respondents 

described the section as either very (13%) or fairly (69%) useful. 

 Nine in ten respondents (90%) said it was either very or fairly important for them to be regularly consulted 

about do-it.org.uk products and services; 72% said they felt adequately consulted. 

 Awareness of consultation groups was lower than expected, with 44% aware of the V-Base Development 

Advisory Group, 30% aware of the National Volunteering Database Advisory Group and 30% aware of the 

Youth Advisory Group. 

 58% of respondents said they would be interested in being consulted through online surveys and 32% 

said they would be interested in being consulted through online discussion forums. 

 89% of respondents who had received re@d-it described the monthly partner newsletter as either very 

(21%) or fairly (68%) useful. 

 Four in ten (39%) respondents had used do-it.org.uk promotional material in the past. 

 Respondents were most interested in using postcards to promote do-it.org.uk with 57% saying they would 

use this type of material. 

 



   

 

 
Prepared by YouthNet, April 2009 Page 6 of 42 

 

Introduction  
 
www.do-it.org.uk is the first and only National Volunteering Database in the UK. Created and managed by 

YouthNet, and launched by the Prime Minister in 2000, do-it.org.uk connects people, communities and 

organisations to inspire positive change. 

 

Fast and simple to use, do-it.org.uk provides details of over 1 million opportunities to volunteer throughout the 

UK, any of which can be found with a simple postcode search. Over 100,000 people visited do-it.org.uk in 

March 2009 and, on average, around 10% of visitors go on to register for at least one of the volunteering 

opportunities listed ï thatôs an average of around 10,000 applications each month. 

 

 Thanks to YouthNetôs network of partnerships with Volunteer Centres in England, and local and national 

charities UK-wide, volunteering opportunities with 40,000+ organisations are promoted via do-it.org.uk. The 

volunteering opportunities are managed by do-it.org.ukôs partners including Volunteer Centres, v funded 

organisations, regional and national charities.  

 

Organisations who wish to advertise for volunteers through do-it.org.uk can apply to be a partner and 

access the tools they need to promote their opportunities. YouthNet assesses their application and ensures 

that the product they wish to use is best suited to the way that they work. For example if they offer a 

brokerage service they will be better suited to V-Base, if they wish to recruit volunteers across a wide 

geographical area then V-Base Recruiter is best for them. These tools allow partners to advertise 

volunteering opportunities for themselves and on behalf of the organisations that they are working with. This 

helps ensure that there is a high quantity, quality and diversity of volunteering opportunities on do-it.org.uk. 

Organisations can also apply to be a syndication partner, if they wish to promote volunteering through their 

own website. This means volunteers can search for opportunities that exist on the National Volunteering 

Database through another website that they may be more familiar with. This further promotes volunteering 

and offers more people the chance to access opportunities.  

 

All partners are offered ongoing support from YouthNet that usually includes access to training on how to use 

the products and continuing technical support. YouthNet also uses tools such as e-newsletters to keep in 

regular contact with partners. YouthNet also endeavors to consult with partners about any new developments.  

 

On 8
th
 January 2009, a questionnaire was sent to all do-it.org.uk partners.  Respondents were asked about 

their experiences of using do-it.org.uk products and related support from the do-it.org.uk team. On 11
th
 

February 2009, when the survey was closed, there had been 170 responses, representing a 31% response 

rate (original sample = 544). 

http://www.do-it.org.uk/
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1. Organisation profile 
 
This section shows the type of organisation that those who completed the Partner survey were from, as well as 

the products that they used at the time.  

 

1.1 Type of organisation  

 
As shown in chart 1.1.1, respondents were most likely to have been completing the survey as a representative 

of a Volunteer Centre.  

 

Chart 1.1.1 Type of organisation 

 

 
More than half (55%) of respondents were from a Volunteer Centre. Those who were from a different type of 

organisation were most likely to be from a Council for Voluntary Service (15% of all respondents). A significant 

proportion were also from charities ï either national (14%) or regional (4%).  

 

NOTE: Volunteer Centres are often integrated in a CVS and may also run a vinvolved team. 
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1.2 Products used 

 
Considering Volunteer Centres use V-Base to manage their volunteers and opportunities, and the majority of 

respondents were from a Volunteer Centre, it is not surprising that ï as shown in chart 1.2.1 ï the product 

respondents were most likely to use was V-Base.  

 

Chart 1.2.1 Products used 

 

 
 

More than eight in ten (84%) respondents were from organisations that used V-Base, and a quarter (24%) 

were from organisations that post opportunities directly online using V-Base Recruiter. Only one in twenty (5%) 

respondents were from organisations that have volunteering opportunities fed to their website via a syndication 

feed. This reflected the profile of actual partners in terms of product use well. At the beginning of February 

2009 seven in ten (72%) partners were users of V-Base, two in ten (22%) were users of V-Base Recruiter and 

4% had a syndication feed. 
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2. V-Base  
 
 

This section of the report looks at response to questions only relevant to V-Base users. The usability and 

usefulness of various aspects of the product are considered as well as potential areas for improvement.     

 

2.1 General attitudes towards V-Base 

 
To explore how partners who use V-Base feel about the product in general, they were presented with the 

statements shown in charts 2.1.1 and 2.1.2 and asked how much they agree or disagree with each. 

 

Chart 2.1.1 Agreement with statements about V-Base ï positive statements 
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Chart 2.1.2 Agreement with statements about V-Base ï positive statements 

 

 
 
V-Base appears to make a very positive contribution to the majority of organisations in which itôs used. Eight in 

ten (81%) respondents agreed that V-Base helped their organisation achieve its objectives, and almost as 

large a proportion (75%) agreed that ólife would be difficult without V-Baseô. Although the majority (73%) of 

respondents found V-Base easy to use, almost two in ten (18%) disagreed with the statement óV-Base is easy 

to useô, implying that improvements could be made regarding the usability of the product. To reinforce this, 

almost four in ten (37%) respondents agreed that V-Base can be confusing and almost as many (30%) agreed 

that the product is complicated. Potential for improvement in functionality was highlighted by the fact that half 

(51%) of respondents disagreed with the statement óWe can do everything we need to with V-Baseô.   

 

2.2 V-Base as a tool for specific tasks 

 
V-Base can be used as a tool to perform various tasks related to volunteer and opportunity management. 

Respondents working for organisations that use V-Base were asked how useful the product was as a tool for 

managing volunteers, managing opportunities, managing organisations, and as a tool for matching volunteers 
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to organisations. Chart 2.2.1 shows the results. 

 

Chart 2.2.1 Usefulness of V-Base as a tool for specific tasks 

 
 

 

V-Base was shown to be more useful as a tool for some tasks than others. For the vast majority of 

respondents, tasks associated with managing opportunities and organisations are made easier by V-Base - 

almost all (96%) respondents said that V-Base is useful in helping them manage opportunities, and between 

eight and nine in ten (85%) said it is useful in helping them manage organisations. However, as a tool for 

helping organisations manage volunteers, V-Base appears to be less successful (at least for some 

respondents). Two in ten (21%) described V-Base as either not very (16%) or not at all (5%) useful as a tool for 

managing volunteers, and a similar proportion (18%) felt it was either not very (13%) or not at all (5%) useful 

when they are trying to match volunteers to opportunities.   

 

2.3 Functions of V-Base 

 
Respondents using V-Base were asked how useful they find the five key functions of the product shown in 

charts 2.3.1 and 2.3.2. An option was provided for respondents to indicate that they donôt use the function of V-

Base mentioned. The proportion not using this option, and therefore taken to be users of each function, is 

shown in the chart 2.3.1. 
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Chart 2.3.1 Proportion using functions of V-Base 

 
 

Almost all (94%) V-Base users said they use V-Base for reporting and nine in ten (90%) said they use the print 

menu. A smaller proportion said they use the mail merge and email functions of V-Base (71% and 70% 

respectively).  

 

Two thirds (65%) of respondents did not choose to say they donôt use the Linked Access database function of 

V-Base. However, it should be noted that a quarter (26%) selected ódonôt knowô, which implies that some may 

have been unsure about what the function is. 
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Chart 2.3.2 Usefulness of functions of V-Base  

 
 

As well as being the functions respondents were most likely to use, the print menu and reporting functions 

were the most likely to be described as useful. Nine in ten (88%) of those who use V-Base for reporting said 

they find the reporting function either very (41%) or fairly (44%) useful, and 85% of those who use V-Base for 

printing described the print menu in the same way. Mail merge was described as useful by more than seven in 

ten (72%) of those using the function, and two thirds (66%) of those using V-Base for email considered the 

email function to be useful. Only half (48%) of those using the Linked Access database described the function 

as useful. However, as mentioned above, this may be down to a confusion as to what the Linked Access 

database is (implied by the high proportion of ódonôt knowsô).  

 

2.4 Uploading opportunities 

 
When opportunities are uploaded using V-Base, the user is required to complete various fields. V-Base users 

were asked which of the fields listed in chart 2.4.1 they felt needed improving. 
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Chart 2.4.1 Fields requiring improvement  

 
 
 

Half (50%) of V-Base users felt that all the fields worked well as they are. However, all the fields listed were felt 

to be imperfect by at least some respondents.  

 

The fields respondents were most likely to say required improvement were the óArea of interestô and óType of 

activityô fields, with 39% and 37% of V-Base users saying each of these fields could be improved respectively. 

A smaller proportion felt that improvements needed to be made to the óDirectionsô, óOpportunity descriptionô 

and óSkills/Qualificationsô fields. 

 

Respondents who said a field required improvement were asked for suggestions as to how this could be done. 

A selection of responses for each field is shown below. 

 

óArea of interestô 

 ñMillennium Volunteers should be removed and replaced with V-Teamsò 

 ñYouth & Youth Work seem to be a duplicationò 

 ñMusic appears on both listsò 
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 ñNeeds up-dating and some categories are not easily understood by potential volunteersò 

 ñI think that there is too much choice and that this could be stream lined. Some of the headings are 

very specific and some are massively broadò 

 ñReally need an area of interest that works better for 'community centres'. Currently we end up having 

to put these under 'family' section.ò 

 ñThe term area of interest is itself not very clear - potential volunteers report that they don't understand 

that it is different from activity.ò 

óType of activityô 

 ñThe category 'community work' is too broad.ò 

 ñAdministration is too broad and it would be good to see reception work and telephone helplines 

having their own fields.  Also would like to see drama as a field.ò 

 ñTake out general and helping and caring as this could apply to all ops.ò 

 ñIncluding more practical volunteering roles, i.e. photographerò 

 ñ'Children' field is very wide.ò 

 ñMarketing, PR and Media are actually 3 very different fields.ò 

 ñBusiness, Management and Research are actually 3 very different fields.ò 

 ñOfficials - explain/or change word.ò 

óOpportunity descriptionô 

 ñPerhaps broken down into sections e.g. Role Description, Client Group, Time Commitment, 

Training/Development opportunities , any special info section e.g. a CRB will be required for all 

volunteersò 

 ñIt might be useful to have a section for 'filter questions' to stop volunteers registering for unsuitable 

opportunities e.g. age restrictions, CRB checks etcò 

 ñThe full description, short des, web des can be frustrating at times and can also put off some org's.ò 

 ñDivide the description section into: 

Aims of the Organisation 

What Volunteers Do 

When and How Often (this would like to the times/days - but you could add additional notes)ò 

 ñWhat Volunteers Can Gain - with a menu of different skills and things like certificates, awards, with 

the option to customise this menu.ò 

 ñMore space, and may be able to break this down further by having the option to use sub headings eg 

training available, time commitment, what would a typical day be like volunteering in this role, what 

tasks would be completed by volunteers etc.ò 

óSkills/Qualificationsô 

 ñDrop down list of levels of qualifications needed.ò 
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 ñMore specific categories.ò 

 ñI'd like it to appear on the half a4 print layout.ò 

 ñAdding 'skills you will need to do this role' and 'skills that might be useful' and 'we can help you to 

develop the following skills in this volunteering opportunity.ò 

óDirectionsô 

 ñCould link to a google map via postcode.ò 

 ñNot easy to complete if roles are peripatetic or home-based.ò 

 ñBus routes: 

Train:  

Tube:ò 

 ñNot sure how appropriate this is and if it links directly to the opportunity or the organisation's address 

as these could be different.ò 

 ñOption to state not applicable when volunteering is not carried out in one specific location.ò 

 ñLinks to maps or websites with pictures for directions.ò 

 

2.5 Volunteer applications received  

 
When asked whether they have volunteer applications sent directly to their organisation, nine in ten (92%) 

respondents said they did. For almost nine in ten (86%) of these respondents, this was because their 

organisation offers a brokerage service. Chart 2.5.1 shows how often respondents receiving applications 

directly considered the applications they receive to be relevant to the opportunities advertised. 

 

 
Chart 2.5.1 Whether applications considered to be relevant to opportunities advertised 
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Less than two in ten (18%) respondents receiving applications directly to their organisation said that the 

applications they receive are always relevant to the opportunities that have been advertised. Encouragingly, 

however, the majority of other respondents (69% of all those receiving applications directly), said that the 

applications they receive are relevant to opportunities ómost of the timeô. No respondents said that volunteer 

applications are órarelyô or óneverô relevant to opportunities. 

 

2.6 Time spent processing do-it.org.uk applications and enquiries 

 

Chart 2.6.1 shows the time the majority of V-Base users spend processing do-it.org.uk applications and 

enquiries. 

 

Chart 2.6.1 Time spent processing do-it.org.uk applications and enquiries per week 
 

 

 

Two thirds (66%) of those receiving applications directly spend, on average, no more than a day a week 

processing do-it.org.uk applications and enquiries. For a third (31%) of respondents, however, the task is more 

time-consuming. Two in ten (19%) said they spend more than a day but no more than two days a week 

processing applications and enquiries, but 12% said they spend at least two days a week doing so. 
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2.7 Overall satisfaction with V-Base 

 
All V-Base users were asked how satisfied they were with the product overall. Chart 2.7.1 shows some positive 

results. 

 

Chart 2.7.1 Overall satisfaction with V-Base  

 
 

Taking all aspects of the product into account, almost nine in ten (86%) V-Base users said they were either 

very (24%) or fairly (62%) satisfied with the product. Almost all of those who did not say they were satisfied 

with V-Base said they were neither satisfied nor dissatisfied (11% of all users), leaving only three who were 

dissatisfied. 
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3. V-Base Recruiter 
 

This chapter looks at the views and attitudes of users of V-Base Recruiter. While only 41 respondents used the 

product, which appears to be a small base size, results have been analysed statistically as this represents 30% 

of the 135 active V-Base Recruiter partners at the time of the survey. 

 

3.1 General attitudes towards V-Base Recruiter 

 

V-Base users were presented with the statements shown in charts 3.1.1 and 3.1.2 and asked how much 

they agreed or disagreed with each.  

 
Chart 3.1.1 Agreement with statements about V-Base Recruiter ï positive statements 
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Chart 3.1.2 Agreement with statements about V-Base Recruiter ï negative statements 

 
 

Results imply that V-Base Recruiter users value the product for its contribution to their organisationôs work, but 

feel it can be difficult to use and lacks some necessary functionality. For example, while no respondents 

disagreed with the statement óV-Base Recruiter helps us achieve our objectivesô, almost three in ten (27%) 

agreed that the product ócan be confusingô and a slightly larger proportion (29%) disagreed with the statement 

óWe can do everything we need to with V-Base Recruiterô. 

 

3.2 Time spent processing do-it.org.uk applications and enquiries 

 

Only 15% of the V-Base Recruiter users that completed the survey said they spend more than a day a week 

processing do-it.org.uk applications and enquiries, and only one in ten (10%) said they spend more than two 

days a week doing so. Several respondents spent a very minimal amount of time on do-it.org.uk applications 

and enquiries each week, with a third (34%) saying they spend one hour or less on the task.  
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3.3 Overall satisfaction with V-Base Recruiter 

 

Of all V-Base Recruiter users, three quarters (76%) said they were either very (12%) or fairly (63%) satisfied 

with the product. The remaining quarter said they were neither satisfied nor dissatisfied (20%) or selected 

ódonôt knowô (5%). No respondents said they were dissatisfied with V-Base Recruiter. 
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4. Syndication feeds 
 

Syndication feed users were asked about their experiences of obtaining and using their feed. Only nine 

respondents had do-it.org.uk opportunities syndicated to their website. As this sample is very small, results 

have not been statistically analysed, but presented numerically with the use of tables. They should not be 

taken as representative of all syndication feed users views.  

 

4.1 Obtaining a syndication feed 

 

Syndication feed users were asked how straightforward or complicated they found the process of obtaining 

their feed. Perhaps due to them not being personally involved in the process, only three respondents were able 

to answer this question. None of the three described the process as very straightforward, and others had 

mixed opinions. One said obtaining a syndication feed from do-it.org.uk was fairly straightforward, one said the 

process was neither straightforward nor complicated, and one described the process as fairly complicated. 

Slightly more encouragingly, when asked how much they agreed or disagreed with the statement óThe feed 

was easy to integrate with our websiteô, all respondents who felt able to answer the question (four of the nine) 

slightly agreed.  

 

Knowledge of feeds was also limited amongst respondents. When asked whether potential volunteers were 

linked directly to the do-it.org.uk registration process via their organisationôs syndication feed, six respondents 

were unsure. Of the three who felt able to answer the question, two said their syndication feed directed 

volunteers to the do-it.org.uk registration process, and one said their syndication feed did not. 

 

4.2 General attitudes about syndication feed 

 

Respondents from organisations with a syndication feed were presented with the statements shown in 

table 4.2.1. 
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Table 4.2.1 Agreement with statements about syndication feed  

 

The feed has 
made it 

easier for 
users of our 
website to 

find out 
about 

opportunities 

I am 
disappointed 

with the 
impact of the 

feed 

The 
syndicated 

search 
function is 
easy to use 

The feed 
has 

improved 
our 

volunteering 
offering 

We can do 
everything 
we need to 

with the 
syndication 

feed 

Base 9 9 9 9 9 

Agree 
strongly 

2 - - 1 - 

Agree 
slightly 

1 - 2 2 2 

Neither 
agree nor 
disagree 

1 2 2 2 - 

Disagree 
slightly 

- 2 1 - - 

Disagree 
strongly 

- - - - 2 

AGREE 3 - 2 3 2 

DISAGREE - 2 1 - 2 

Donôt know 5 5 4 4 5 

 
 

A lack of knowledge regarding organisationsô syndication feeds amongst respondents was also evident 

from their perceived inability to comment on the usability and impact of the feed. Either four or five of the 

nine respondents from organisations with syndication feeds felt unable to answer each of the statement-

based questions and selected ódonôt knowô.  

 

Those that did respond tended to be fairly positive about the impact of their syndication feed, but less so 

about its functionality. For example, three of the five respondents that gave an answer agreed with the 

statement óThe feed has improved our volunteering offeringô and none disagreed. However, two of the 

four respondents that gave an answer disagreed with the statement óWe can do everything we need to 

with the syndication feedô and none strongly agreed. 

 

4.3 Syndication feed search reports 

 

When asked how useful they found the monthly reports on syndicated search activity, four of the nine 

respondents from organisations with syndication feeds said they had not received any reports, and one 

felt unable to answer the question. Opinion was split amongst those who did answer ï two described the 

reports as ófairly usefulô and two described them as ónot very usefulô. 
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4.4 Overall satisfaction with syndication feeds 

 
Despite some negative responses, when asked how satisfied they were with their syndication feed overall, six 

of the seven respondents who felt able to answer the question said they were ófairly satisfiedô and one said 

they were óneither satisfied nor dissatisfiedô. No respondents said they were dissatisfied with their syndication 

feed. 

  



   

 

 
Prepared by YouthNet, April 2009 Page 25 of 42 

 

5. Alerting service 
 

In August 2007, a new service was launched which allows volunteers to register for email alerts to inform them 

about new and updated opportunities on do-it.org.uk. Respondents were asked whether they were aware of 

this new service and whether they had noticed any impact on the level of interest from potential volunteers.  

 

Less than four in ten (36%) respondents were aware of the new alerting service. A quarter (26%) of all 

respondents had noticed that there had been an increase in interest in opportunities since the time the service 

was launched, with 9% saying there had been a lot more interest and 17% a little more interest.  
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6.  vinspired.com 

 
Opportunities uploaded to do-it.org.uk using V-Base or V-Base Recruiter also appear on vinspired.com through 

a syndication feed. Respondents who said they upload opportunities were asked if they were aware of this. 

Perceptions of vinspired.com were then explored. 

6.1 Awareness of vinspired.com 

 
Nine in ten (89%) respondents who upload opportunities were aware of vinspired.com, but only seven in ten 

(69%) were aware that the opportunities they upload would be visible on the website. One in ten (11%) of 

respondents who upload opportunities had never heard of vinspired.com. 

 

6.2 Perceptions of vinspired.com 

 

Respondents who had heard of vinspired.com were presented with the statements shown in chart 6.2.1 and 

asked how much they agreed or disagreed with each.  

 

Chart 6.2.1 Agreement with statements about vinspired.com  
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Despite the majority of respondents being aware of the website, knowledge of vinspired.com and its impact on 

volunteering was limited ï a fairly significant proportion of respondents felt unable to say how much they 

agreed or disagreed with each of the statements and selected ódonôt knowô. Those who felt able to respond 

were more likely to agree than disagree with all the statements.  

 

Six in ten (60%) respondents agreed that not enough people are aware of vinspired.com. This perceived lack 

of awareness might help explain why only a relatively small proportion (30%) of respondents agreed that the 

website has improved the perception of volunteering amongst young people. However, the value of 

vinspired.com in terms of promoting volunteering to young people was recognised ï nearly half (45%) agreed 

that the website brings more young people into volunteering.  

 

Four in ten (41%) respondents felt unable to comment on the usability of vinspired.com for young people. 

However, respondents were more likely to agree than disagree with the statement óvinspired.com is easy to 

use for young peopleô (32% compared with 6%). 
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7. Contact with the do-it.org.uk team 
 

Support is provided to do-it.org.uk partner organisations through various means including face to face training 

sessions and a technical support hotline. This chapter looks at respondentsô experience of contact with the do-

it.org.uk team. 

 

7.1 Proportion with contact 

 
Respondents were presented with the list of possibilities shown in chart 7.1.1 and asked which forms of 

contact they had had with the do-it.org.uk team. 

 

Chart 7.1.1 Methods of contact experienced 

 
 

 

More than nine in ten (92%) respondents had had some form of contact with the do-it.org.uk team. This 

contact was most likely to be technical support by telephone, with seven in ten (72%) respondents saying they 

had had this form of contact with the team. Half (46%) of respondents had attended a face to face training 



   

 

 
Prepared by YouthNet, April 2009 Page 29 of 42 

 

session and a similar proportion (45%) had received technical advice via email. Contact for reasons other than 

for technical support or training were less common. Three in ten (29%) respondents had had telephone contact 

with the team for another reason, two in ten (21%) email contact, and 5% face to face contact. 

 

7.2  Helpfulness of contact 

 
All respondents who had had any form of contact with the do-it.org.uk team were asked to think of all contact 

they had had and say how helpful that contact had been in general. Chart 7.2.1 shows some very positive 

results. 

 

Chart 7.2.1 Helpfulness of contact 

 
 

Almost all (97%) respondents described the contact they had had with the do-it.org.uk team as either very 

helpful (51%) or fairly helpful (46%), and no respondents described the contact they had had as not at all 

helpful.  

 

7.3  Technical support 

 
Eight in ten (81%) respondents had received technical support from the do-it.org.uk team. These respondents 

were asked to rate the technical support they had received and to say how satisfied they were with the time it 

took to resolve their query. 

 

Chart 7.3.1 shows how respondents rated technical support provided by the do-it.org.uk team. 


