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Executive Summary 
 

 Between 12
th
 November 2009 and 5

th
 January 2010 2,332 registered users of Do-it completed YouthNetôs 

Volunteer Satisfaction Survey in 2009. 

 Respondents were most likely to have found out about Do-it through a search engine (44%). 

 Nine in ten (90%) respondents found the search facilities on Do-it easy to use and only 16% found them 

complicated. 

 Two in ten (22%) respondents thought their search came back with insufficient results. 

 Just over half (57%) found the opportunity descriptions inspiring and three quarters (74%) thought that there 

is enough information included in descriptions. 

 Nine in ten (92%) respondents found the process of registering on Do-it easy. 

 While 15% were asked for information they didnôt want to provide during registration, a third (33%) of 

respondents wanted to provide information they were not able to.  

 Six in ten (58%) respondents opted to receive email alerts when they registered, with two thirds (64%) finding 

them useful. 

 Do-it met the expectations of 62% of respondents and exceeded the expectations of 10% of respondents. 

 Two thirds (68%) of respondents who had read the monthly email newsletter rated it as either excellent 

(16%) or good (53%).  

 The most popular types of opportunity amongst respondents were those involving children, and those related 

to education, or health, hospitals or hospices.  

 The most popular type of activity amongst respondents were those that involved administration, those that 

involved advice, information and support, and those that involved befriending, buddying and mentoring. 

 Eight in ten (82%) respondents had either applied for (71%) or made an enquiry about (11%) at least one 

opportunity advertised on Do-it. 

 Two thirds (67%) of respondents who had applied for an opportunity or requested further information had 

been contacted by the time they completed the survey.  

 Of those that had been contacted, eight in ten (79%) had been contacted within the recommended 10 days. 

 Respondents were most likely to have been contacted by a Volunteer Centre (50%) and by email (66%). 

 82% of respondents who had been contacted agreed that the response they received was helpful, and 75% 

agreed that they had been provided with all the information they required. 

 Half (50%) of those who applied for an opportunity were asked to complete an application form when they 

were contacted. Almost as large a proportion (46%) were asked to go through an interview process ï either 

face to face (40%) or by telephone (6%). 

 A third (35%) of those who had applied for an opportunity had started volunteering by the time they 

completed the survey.  Of these 82% had started an ongoing role. 

 Six in ten (59%) volunteers found their role challenging, and only one in ten (8%) found the work boring. 

Thirteen per cent were disappointed by their volunteering experience.  

 Almost nine in ten (88%) respondents felt valued by the organisation for which they volunteered, and 68% 

thought the work they did made a real difference to the organisation. 
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 One in ten (11%) respondents thought their volunteering placement was disorganised, but very few (5%) 

thought it had been a waste of time.  

 The majority (81%) of those who had volunteered agreed that their experience had made them more likely to 

volunteer in the future. 

 Three in ten (29%) respondents would have been unlikely to volunteer if it had not been for Do-it.  

 The most popular reasons for volunteering amongst respondents were óto help othersô (71%) and óto do 

something positive with my spare timeô (71%). Younger respondents were most likely to say they were 

interested in volunteering óto gain work experienceô.  

 The respondents that were interested in using volunteering to improve their skills said that ólistening and 

communicationô (55%), óinterpersonalô (50%), óteam workingô (48%) and óproblem-solvingô (45%) were the 

most important skills to gain. 

 Almost a quarter (22%) said they had been inspired by the London 2012 Olympic and Paralympic Games to 

volunteer.  
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Introduction  
 
Do-it is the first and only national volunteering database in the UK. Created and managed by YouthNet, and 

launched by the Prime Minister in 2000, Do-it connects people, communities and organisations to inspire 

positive change. 

 

Fast and simple to use, Do-it provides details of over 1 million opportunities to volunteer throughout the UK, 

any of which can be found with a simple postcode search. Over 100,000 people visit Do-it each month and, on 

average, around 10% of visitors go on to register on the website. Throughout 2009 an average in excess of 

40,000 opportunity applications were made through Do-it every month. 

 

Thanks to YouthNetôs network of partnerships with Volunteer Centres in England, and local and national 

charities UK-wide, over a million opportunities to volunteer are promoted via Do-it. The volunteering 

opportunities are managed by Do-itôs partners at a local level, and YouthNet provides a range of products and 

services to help ensure the quantity, quality and diversity of the volunteering opportunities made available on 

Do-it, as well as tools to ensure a positive volunteer experience. 

 

On the 12
th
 November 2009, a questionnaire was sent to all those who had registered on Do-it between 1

st
 

November 2008 and 31
st
 October 2009 and had said they were willing to be re-contacted.  Respondents were 

asked about their experiences of and motivation for volunteering, as well as about the usability of the website 

and associated services. 

 

By the 5
th
January 2010, when the survey was closed, there had been 2,332 responses. 

 

 

http://www.do-it.org.uk/
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 Demographic profile 
 
The demographic profile of respondents is shown in this section.  

 

It is common practice to óweightô data to correct for sample bias i.e. a sample not being a true reflection of the 

population it was taken from. If, for example, there were an equal number of males and females in a 

population, yet a sample taken from that population contained more females than males, responses from 

males would be weighted up so they have a greater impact on percentages, and responses from females 

weighted down to reduce their impact on percentages.  

 

There was no weighting applied to the data for this survey. Although the gender profile of respondents 

matched that of all volunteers registered during the survey period well, older respondents were slightly 

overrepresented in the sample (as shown in the next section), creating a slight bias in results.  

 

1.1 Age and Gender  

 
The age profile of survey respondents is shown below in chart 1.1.1.  

 
Chart 1.1.1 Respondent age 

 

 
Between the ages of 16 and 64, all age groups were fairly evenly represented in the sample. Respondents 

were most likely to be aged 16 to 25, with one in five (22%) being from this age group, and very few were 
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either younger than 16 (2%) or older than 64 (4%). Whilst this is useful in terms of analysing response by age 

group, it means that older people were overrepresented in the sample and younger people underrepresented. 

Seven in ten (72%) volunteers who provided their age when registering on Do-it were under 35 years old, 

where as less than four in ten (40%) survey respondents proving their age were as young as this. 

  

The gender profile of survey respondents was very similar to all volunteers registered during the period. 

Around seven in ten volunteers and survey respondents were female (74% and 69% respectively). 

1.2 Ethnicity 

 
When asked their ethnicity, three quarters (74%) of respondents described themselves as White. Nine per cent 

of respondents said they were Asian (inc. Chinese), 7% said they were Black, and 3% mixed race.  

 

As was the case in 2008, younger respondents were particularly likely to be from an ethnic minority 

background, with less than two thirds (64%) of 16 to 25 year olds describing themselves as White. Sixteen per 

cent of 16 to 25 year old respondents said they were Asian, one in ten (9%) said they were Black, and one in 

twenty (5%) mixed race.  

 

Do-it attracts a disproportionately high number of volunteers from ethnic minorities, and the ethnic profile of 

survey respondents reflects this. Ethnic minorities were underrepresented, however, as a quarter (32%) of the 

volunteers registered on Do-it during the survey period were from an ethnic minority compared with only 19% 

of survey respondents. 

1.3 Disability 

 

When asked whether they would consider themselves to have a disability or impairment, one in ten (11%) 

respondents said that they would (6% of 16 to 25 year olds). Given that each month around 5% of those 

registering on Do-it classify themselves as disabled, disabled people were overrepresented when compared 

with Do-itôs registered user base. However, it is estimated that there are around 11 million disabled adults in 

the UK, which is one in five of the adult population
1
. This implies that disabled people were underrepresented 

in the sample when compared with the UK population. Both when registering on Do-it and when completing 

the survey, users were asked to self-classify themselves as disabled. Differences in interpretation and 

application of the term could, at least in part, explain the disparity between these proportions.   

 

1.4 Working status 

 

A third (32%) of respondents were either in full-time (18%) or part-time (13%) paid employment at the time they 

completed the survey, and one in five (20%) were at school, college or university. In 2008, one in ten (12%) 

respondents of the Volunteer Satisfaction Survey described themselves as unemployed. The proportion of the 

                                                      
1
 Office for Disability (2008). Family Resources Survey (FRS) Disability prevalence estimates 2007/8. Retrieved from 

http://www.officefordisability.gov.uk 
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2009 sample doing so was considerably higher at 23% - a possible reflection of the recent economic downturn.  

 

As could be expected, there were significant differences between age groups in terms of working status. Those 

aged 16 to 25 were significantly more likely to be in education than older respondents (60% were at school, 

college or university compared with just 8% of those aged 26 or over), and those aged between 26 and 45 

were more likely than those from other age groups to be in full-time paid employment (29% compared with 

16% of 16 to 25 year olds and 13% of 46 to 64 year olds). 

1.5 Previous volunteering experience 

 
Before registering on Do-it, more than half (57%) of respondents had volunteered previously ï a third (35%) 

said they had helped out once or twice before, and more than one in ten (22%) were regular volunteers. Four 

in ten (41%) however, were new to volunteering.  
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2. Do-it  
 
 

This section of the report looks at responses to questions directly relating to Do-it, including those designed to 

evaluate the usability and effectiveness of the search and registration processes.    

 

Once volunteers have applied for an opportunity or requested more information through the website, YouthNet 

has limited control over the experience of volunteers ï the responsibility is transferred to those brokering and 

hosting volunteering opportunities. The experience of volunteers once they have left Do-it is considered in 

subsequent chapters. 

 

2.1 Where respondents had heard of Do-it 

 
Chart 2.1.1 shows where respondents had heard of Do-it. 
 

Chart 2.1.1 Where heard of Do-it 

 

 
As has been the case in previous years, around half (44%) of respondents of the 2009 Volunteer Satisfaction 

Survey had found out about Do-it through a search engine. The engine most likely to have been used was 

Google (87%) followed by Yahoo (5%), Bing (1%) and Ask.com (1%).   

 

In 2009, significantly more respondents had found Do-it through another website than was the case in 2008 
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(18% compared with 10%). Organisations have the opportunity to host a syndicated feed of Do-it opportunities 

on their website in their own look and feel. The increase in the proportion of respondents accessing Do-it 

through other websites is likely to be a consequence of an increase in the number of websites taking 

advantage of this opportunity, or increased promotion of existing syndicated feeds. Those who found Do-it 

through another website were most likely to have done so through DirectGov (15%), Jobcentre Plus (13%), 

Volunteering England (8%) or vinspired.com (6%). The high proportion of referrals from DirectGov was likely to 

be a consequence of increased traffic to the website due to a recent TV advertising campaign.     

 

One in ten (9%) respondents had found out about Do-it by visiting or speaking to someone at a Volunteer 

Centre, and the same proportion found the website through friends or family. This shows that word of mouth is 

an important means of generating awareness of Do-it.  

 

Only 2% of respondents heard of Do-it through a magazine or newspaper, and 1% from advertising material. 

 

2.2 Aspects of Do-it used 

 
As shown in chart 2.2.1, the aspect of Do-it that was most likely to be used was the volunteer opportunity 

search function.  

 

Chart 2.2.1 Aspects of Do-it used 

 
 

While the vast majority (81%) of respondents had used the volunteer opportunity search function, a relatively 
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small proportion had used other functions of Do-it. As was the case in 2008, 15% of respondents in 2009 had 

used the óFind a Volunteer Centreô function and 5% had looked for opportunities outside the UK in the 

overseas opportunities section. Only 3% of respondents had visited the magazine features section and an 

even smaller proportion had looked at the Do-it blogs. 

 

In 2008, a new section of Do-it was launched dedicated to Employee Volunteering. One in ten (11%) survey 

respondents had visited this section. 

 

To get a feel for the value users of Do-it place on the functions and sections of the website, those who had 

used each of the functions shown in chart 2.2.1 were asked how important they consider that function to be. 

Results are shown in chart 2.2.2. 

 

Chart 2.2.2 Importance of Do-it functions 

 
 

All features of Do-it were considered to be important by the vast majority of their users. Respondents were 

most likely to consider the opportunity search function to be important, with almost all (98%) those who had 

used it considering it to be either a very (81%) or fairly (17%) important feature of Do-it. Those who had used 

the Employee Volunteering section were also likely to value it highly, with 95% describing it as very (63%) or 

fairly (32%) important. All those who had visited the partner section of the website considered it to be 

important, however, the low base size means this result should be treated with caution. 
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2.3 Searching for opportunities on Do-it 

 
Users of Do-it are able to search for volunteering opportunities in their local area and have the opportunity to 

focus their searches. For example, they can search according to the type of activity they would like to do, the 

type of organisation they would like to volunteer for, or the time of day they are available.  

 

Those who had used the opportunity search function were presented with the statements shown in charts 

2.3.1 and 2.3.2 and asked how much they agreed or disagreed with each.  

 

 
Chart 2.3.1 Agreement with statements about search function ï Usability  
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Chart 2.3.2 Agreement with statements about search function ï Criteria and results  

 
 

As has been the case in the past, in 2009 the majority of respondents found the search function easy to use 

and straightforward. A significantly larger proportion of respondents agreed with the statement óThe search 

function was easy to useô than did so in 2008 (90% compared with 83%), and only 16% agreed that the search 

function was complicated.  

 

In terms of search criteria and results, survey results were also consistent with previous years. Respondents 

generally thought that there were sufficient criteria available and that search results met the criteria that had 

been selected. Those who thought the criteria available for searches was insufficient were asked what criteria 

they would like to be able to search by that they were currently unable to. Almost one in ten (8%) mentioned 

that they would like to be able to search for opportunities in a more specific locality or that they would like the 

location of opportunities on Do-it to be stated more precisely, and 7% mentioned that they would like to be able 

to search by the age for which opportunities were suitable (ñAge, a lot of volunteer opportunities are for 16-25 

year olds.ò) Several respondents were unspecific, but said they would like a ówiderô range (7%) or a óbetterô 

classification of opportunities, with some mentioning they would like more detailed categories e.g. ñWithin 

Environment you could have wildlife conservation, water conservation and others. Environment encompasses 

a large area.ò  

 

As in 2008, a significant minority were unhappy with the number of opportunities their search returned, with 

more than two in ten (22%) respondents agreeing with the statement óMy search came back with insufficient 

resultsô. This could be a reflection of some volunteers being too specific when selecting search criteria, but it 
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could also highlight a lack of opportunities in some geographical areas or sectors. 

 

Those who had used the opportunity search function were also asked to think about the opportunity 

descriptions they were presented with following their search. Agreement with statements about descriptions is 

shown in charts 2.3.3 and 2.3.4. 

 

Chart 2.3.3 Agreement with statements about opportunity descriptions ï positive statements  
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Chart 2.3.4 Agreement with statements about opportunity descriptions ï Negative statements  
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The results of the Volunteer Satisfaction Survey 2008 showed that while opportunity descriptions were 

generally felt to be easy to understand, the content of some required reviewing as many respondents felt they 

contained insufficient information or were uninspiring. In 2009 there has been a slight improvement as 

significantly more respondents agreed that that there was enough information included in descriptions than did 

in 2008 (76% compared with 67%). There was no improvement, however, in the proportion of respondents that 

agreed descriptions were inspiring, with less than six in ten (57%) saying that they did.  There seems to be 

ongoing concerns over a lack of variety amongst descriptions as a third of both 2008 and 2009 samples (33% 

and 34% respectively) agreed with the statement óMany of the descriptions sounded the sameô.  

 

Motivating potential volunteers to make the step from being interested enough in volunteering to visit Do-it to 

actually applying for an opportunity is a challenge. In order to do so, it is important that opportunity descriptions 

are as inspiring as possible. All respondents, regardless of their opinion of opportunity descriptions on Do-it, 

were asked what makes an opportunity description inspiring. Respondents were most likely to mention that 

descriptions should explain the impact the opportunity would have on beneficiaries or the community, with 12% 

giving a response along these lines. While some respondents suggested that descriptions should be óshort and 

snappyô, a more common response (mentioned by 11% of respondents) was that descriptions should be 

detailed, implying that more information is better than less for the majority. Other responses referred to a need 

for it to be clear in descriptions which skills could be developed through the opportunity or what experience 

would be gained. One response summed up the majority of other responses well: 

 

ñ1. Clear information on why the role is helping the community. 2. Clear information on how that roles fits in 

with other volunteers, how does the team work. 3. Who is there to support the volunteer to learn what they will 

be doing, and organise them. 4. A link to a case study of someone who has done similar volunteering. 5. 

Information on when they are recruiting for these volunteers and recruitment process. 6. What skills will they 

gain from doing this volunteering?ò 

2.4 The registration process 

 
All respondents were registered on Do-it and were asked about the usability of the registration process. Chart 

2.4.1 show how easy respondents found the process of registering on Do-it. 
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Chart 2.4.1 Ease of registering on Do-it  

 
 

More than nine in ten (92%) respondents found the process of registering on Do-it easy, with more than half 

(57%) finding it very easy. This is a significantly larger proportion than in 2008. 

 

During registration, users of Do-it are asked for various pieces of information about themselves and the type of 

volunteering they would be interested in doing. Respondents of the 2009 survey were asked how much they 

agreed or disagreed with the statements shown in chart 2.4.2 about the information they were asked to 

provide. 
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Chart 2.4.2 Agreement with statements about information requested  

 
 

Users will vary in terms of the information they want to provide when registering on Do-it, with some preferring 

to provide as little information as possible and others preferring to give as much information as they can in the 

hope that it will improve their chances of finding a suitable opportunity. There does, however, appear to be 

some room for improvement. While only 5% disagreed that the information they had been asked for was 

relevant, a third (33%) wanted to provide information that they were not able to, and 15% were asked for 

information that they did not want to provide.  

 

Those who thought they were asked for too much information mentioned a variety of things they would have 

preferred not to have been asked about, including their address, telephone number and exact date of birth. 

Several respondents said they did not want to give their age as this proved to be a barrier to applying for some 

opportunities, and others said they did not mind giving out personal information, but not before their 

volunteering placement was secured. 

 

ñSome personal details, would like to talk more about personal details when comfortable with the organisation 

[Iôm] giving them to, not on my first visit to a website.ò 

 

ñI did not want to provide my home address etc. until I had secured an interview for the volunteering post.ò 

 

When volunteers apply for an opportunity, the information provided on their registration form is sent to the 

organisation hosting or brokering that opportunity. Chart 2.4.3 shows whether respondents thought it was clear 
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who would be given access to the information they entered.  

 
Chart 2.4.3 Whether it was clear which organisations would be given access to information  

 
 

There has been no change on this measure since the last wave of research in 2008. While a third (32%) of 

respondents thought it was very clear which organisations would be given access to their personal information, 

and a similar proportion (35%) thought it was fairly clear, a fairly substantial two in ten (19%) thought it was 

unclear. It is possible that those who are cautious of giving out personal information may be put off registering 

for this reason. 

 

2.5 Email alerts and newsletter 

 

Since September 2008, those registering as a volunteer on Do-it have had the opportunity to request email 

alerts to notify them about new and updated opportunities that meet specific criteria. Six in ten (58%) 

respondents of the 2009 survey opted to receive email alerts when they registered. Of these, two thirds (64%) 

found them useful, with a quarter (25%) finding them very useful. Less than one in ten (7%) of those who 

requested email alerts described them as ónot useful at allô. Of those who did not request email alerts, nearly 

four in ten (37%) were unaware that they could have done so. 

 

All volunteers who opt in to receive updates from Do-it receive a monthly newsletter. Three in ten (29%) 

respondents remembered doing this, and of those 86% remembered receiving the newsletter. Seven in ten 

(68%) of those who had read the Do-it newsletter described it as either excellent (16%) or good (53%). 

Comments made about the newsletter were varied and mostly positive with suggestions for improvement, such 

as the following: 
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 ñIts good - but most opportunities featured are always with large organsiations - are usually south-east 

orientated and not what most people are able to access.ò 

 ñIt was good, although it didn't give me any volunteering opportunities in my area. I thought it was 

pointless to have emails about volunteering in Birmingham or Brighton etc. It would be good if each 

one was tailored to a city.ò 

 ñIt would be a good idea to let volunteers contribute to it.ò 

 ñI think the newsletter is full of excellent information and links. All I would add, personally, would be 

more visual graphics to draw the reader's attention to some very worthwhile leads. I don't want to be 

too critical, but I think different sections could lead with different icons to give it a clear identity to that 

particular snippet of information. Hope that helps!ò 

 ñIt is very informative, bright, good layout, up to date, excellent.ò 

 ñItôs inspiring to have a 'condensed' version of your site, thatôs up to the minute.ò 

 

2.6 Whether Do-it met expectations 

 

All respondents who were asked whether Do-it met, exceeded or failed to meet their expectations. Results are 

shown in chart 2.6.1. 

 

Chart 2.6.1 Whether Do-it met, exceeded or failed to meet expectations 

 
 
The expectations of more than six in ten (62%) respondents were met by Do-it. When asked how the website 

had exceeded their expectations, respondents were most likely to mention the extensive variety of 

opportunities available (31%), or the quality of the information provided (12%). A significant proportion (11%) of 

those who said their expectations has been exceeded said this was because of the quality of the search 

function, and several (6%) were impressed by the speed of the process of getting involved in volunteering 

through Do-it.  
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As was the case in 2008, however, the website was more likely to fail to meet respondentsô expectations than 

exceed them. One in five (19%) respondents said Do-it failed to meet their expectations whilst only 10% said 

their expectations had been exceeded. In fact, Do-it was significantly more likely to fail to meet the 

expectations of respondents in 2009 than in 2008 when only 16% said their expectations had not been met.  

 

Those who had expressed an interest in a volunteering opportunity and had been contacted following their 

enquiry were significantly more likely to say Do-it met their expectations than those who had not expressed an 

interest (71% compared with 51%). Those who had expressed an interest but had not been contacted were 

significantly less likely than either of these groups to say the website met their expectations (46%). When 

asked to explain their response, those who had said Do-it had failed to meet their expectations were likely to 

refer to aspects of their experience that were not directly linked to the website, more specifically, almost half 

(48%) mentioned that they received no response from organisations advertising opportunities or that 

communication from organisations was poor. One in ten (9%) mentioned that there were out of date 

opportunities advertised on Do-it as well or misleading posts. The following are some examples of responses 

given: 

 

 I volunteered for several opportunities detailed on the website. I did not recieve a response from two of 

the organisations. A third organisation replied that I lived too far away to be considered. I came away 

from the whole experience feeling that it is extremely difficult to get voluntary organisations to take a 

genuine offer of help seriously. 

 I offered to volunteer at several different organisations, often completing individual application forms, 

yet I heard absolutely nothing back! I had 3 months to offer my services as a teacher of drama, with 

experience with the disabled and in teaching horse riding. I was gutted to say the least. 

 I expected Do-it to directly contact the organisations and pass on my information about any posts I 

was interested in. 

 The distance from a given postcode to each opportunity can be rather unreliable. It seems that at least 

some entries are simply associated with a nearby volunteer centre, when in fact the town in which the 

opportunity (and indeed the organisation) exist can be many miles away. There is no indication that 

this is the case, so it can be somewhat misleading. I do not know how widespread this is as I initally 

found out only because I happened to do some extra research. 

 I applied for a position and never received any information or any contact from the employer until a 

couple of months later when they emailed saying they didnôt know they were advertised on Do-it. I also 

applied for another position and never heard back. 

 It's not "volunteering made easy"... 

 

2.7 Recommending Do-it 

 
 

Another measure of satisfaction is the likelihood of users recommending Do-it. Respondents of the 2009 

Volunteer Satisfaction Survey were asked whether they have recommended the website to anyone else and, if 



  

 

 
Prepared by YouthNet, April 2010 

 
Page 22 of 43 

 

not, whether they would consider doing so. A third (33%) had recommended the website, with 30% having 

done so within the 12 months prior to completing the survey. Of those who had not recommended Do-it, eight 

in ten (80%) said they would do so if someone they knew was interested in volunteering (65%) or unprompted 

(15%). Overall, three quarters (76%) of respondents either had recommended or would recommend Do-it.  

 

2.8 Potential new features of Do-it 

 

It is possible that a larger proportion of users would have their expectations met and be likely to recommend 

Do-it if the functionality of the website was improved. Respondents were presented with the list of potential new 

features shown in chart 2.6.2 and asked which three they would be most interested in.  
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Chart 2.6.1 Preferred potential new features of Do-it 

 
 

Five of the suggested new features were amongst the three most appealing for more than a quarter of 

respondents. More than half (52%) said they would be interested in being able to see the opportunities they 

had previously applied for when they logged into Do-it, and almost as large a proportion (46%) said they would 

like to be able to search for volunteering opportunities for groups. Being able to recommend opportunities and 

learn from othersô experiences was clearly important to many respondents; more than four in ten (43%) said 

they would like to be able to comment on opportunities and see comments made by others, a third (35%) 

found the idea of being able to rate opportunities appealing, and 27% said they would like to be able to email 

opportunities to friends.   

 

Amongst the potential features respondents were least likely to find the most appealing were those linking Do-it 

with social networking websites, such as Facebook. Less than one in ten (8%) mentioned being able to post 

opportunities to social network pages as being one of their top three, although this rose to 14% for 16 to 25 

year olds, and an even smaller proportion of respondents (3%), regardless of age group, wanted their social 

network pages to be automatically updated when they applied for opportunities.  
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3. Interest and applications 
 

All respondents ï regardless of whether they had applied for or expressed an interest in an opportunity 

advertised through Do-it ï were interested in volunteering. This chapter looks at the interests of respondents in 

terms of subject area and type of activity. It then shows the proportion of respondents who had expressed an 

interest in one or more opportunities through Do-it. 

 

3.1 Area of interest 

 

All respondents were presented with the list of volunteering óareas of interestô available as search criteria on 

Do-it and asked in which areas they would be interested in volunteering. Results are shown in chart 3.1.1 and 

were very consistent with previous years. 

 
 

Chart 3.1.1 Areas of interest 

 
 
Respondents were most likely to be interested in volunteering in education or with children, with almost four in 

ten (38%) respondents expressing an interest in both of these areas. A third (34%) of respondents said they 

were interested in volunteering in hospitals or hospices, and almost as great a proportion (32%) expressed an 

interest in roles related to the environment. Other popular areas were mentoring, animals, art and culture, and 

the elderly, all selected by more than a quarter of respondents (30%, 30%, 28% and 26% respectively). No 

fewer than 14% of respondents were interested in any of the areas listed. However, the least popular areas 
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were the same as in 2008; sports and outdoor activities, international aid, and prisoners and ex-offenders were 

selected by 15%, 15% and 14% of respondents respectively. 

 

As for previous years, there were distinct differences between genders and age groups in terms of the areas in 

which respondents were interested in volunteering. Female respondents were significantly more likely than 

male respondents to express an interest in volunteering with children or animals. Whilst almost half (47%) of 

female respondents were interested in roles related to children, only two in ten (20%) male respondents said 

the same, and whilst a third (32%) of female respondents were interested in volunteering with animals, only a 

quarter (24%) of men expressed similar interest. Male respondents were more likely than female respondents 

to be interested in volunteering in roles related to the environment (39% compared with 29%) or sports and 

outdoor activities (23% compared with 15%).  

 

Younger respondents were significantly more likely than their older counterparts to be interested in 

volunteering related to children or youth. More than half (52%) of 16 to 25-year-old respondents expressed an 

interest in working with children compared with 35% of older respondents, and almost half (46%) of 16 to 25-

year-old respondents were interested in youth-related volunteering compared with just one in five (19%) older 

respondents.  

 

3.2 Type of activity 

 

In addition to exploring the areas in which respondents would be interested in volunteering, the type of activity 

they would be interested in doing was also explored. Respondents were presented with the list of activities 

available as search criteria on Do-it and asked which activities they would be interested in doing as a 

volunteer. Results are shown in chart 3.2.1. 
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Chart 3.1.2 Type of activity 

 
 
As for areas of interest, there was very little change from previous years in terms of the type of activity 

respondents were interested in doing in a volunteering role. The most popular types of activity amongst all 

respondents were administrative duties ï óadministrationô was selected by nearly half (48%) of respondents. 

Four in ten (42%) respondents were interested in offering advice, information or guidance in a volunteering 

role, and only slightly fewer (39%) were interested in befriending, buddying or mentoring. As has been the case 

in the past, some of the least popular types of activity were those that required specific skill sets or professional 

experience, such as those involving óarchitecture, building or DIYô or ólegal workô (selected by only 9% and 6% 

of respondents respectively). 

 

Female respondents were more likely than their male counterparts to be interested in volunteering roles 

involving the offering of advice, information or support (45% compared with 37%), administrative duties (51% 

compared with 43%), befriending and buddying (43% compared with 31%), or caring for others (29% 

compared with 16%). Males were more likely than females to express an interest in more practical roles, such 

as driving (26% compared with 10%), sports (17% compared with 6%), business management and research 

(22% compared with 15%), or computer technology and web design (28% compared with 13%). 

 




































